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3. Trails may feature wildlife parks, zoos, sanctuaries, protected areas (e.g. national 
parks), ecolodges, museums and tours with significant wildlife components.   

 
4. Wildlife experiences should where possible include both captive and free-ranging 

animals, and both land and marine based tours/attractions.  
 

5. Ongoing costs of printing is split between participants. Costs should be split equally 
where possible, with equal representation for all participants, but a different level can be 
considered for small nonprofit ventures to be included on the map without a detailed 
description. 

 
6. Where relevant the description for each participant should state their commitment to 

conservation (e.g. wildlife parks breeding rare species for release into wild, tour 
operators adhering to the ideals of ecotourism). 

 
7. Where relevant the description for each participant should include educational 

opportunities (e.g. facilities for school groups, quality interpretation by naturalist guides, 
educational books/CDs/pamphlets available). 

 
8. Final copy of a low-resolution Trail pdf is featured on web sites of each operator and 

WTA.  
 

9. The brochure is to be given away FREE to visitors and other interested parties.  
 
 
For contacts and sample trails, please visit WTA's web site: www.wildlifetourism.org.au  
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